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who Is HUMANA?

Headquartered in Louisville, KY

One of the Nationds Largest publicly tra
Company

i 11.3M members

I Fortune 100 Company

I 25,000 Employees

Leads the industry into a Consumerism Strategic Focus

Committed to innovative leadership in health and health benefit

innovations
i Bikes (Freewheelin), Games, Virtual Me, My Body: My Planet, mobile

Corporate Social Responsibility
Environmental Activism & Responsibility
Humana Foundation
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The Humana Freewheelin bike program

Free-wheels to free your mind, your body. Yyour
planet.
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Qui ckTi meE and a
Sorenson Video 3 decompressor
are needed to see this picture.
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the Freewheelin philosophy

I Freewheelin is about a feeling and creating emotive
engagement . | t s all about
environment.

I The bike is a universal symbol and tool for personal
and environmental health.

I Expand community involvement and connectivity: Civic
leadership, private business and institution support.

I Built on best in class partnerships: Metro Louisville,
area organizations and expertise in the bike industry.

I Leverage the enormouslihterest, growth and visibility
in bicycling globally.
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What was globalé
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Paris and
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é 1 fuly becoming local.

ABridge
friendly
community ride,
August 12, 2007

T US cities with broad bike

Portland,
San Francisco, Boston,
Chicago and of course,
Louisville

sharing initiatives include:

Humanaodos Fr ee
Program
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e a n douisville has been noticed.

Creating a Bicycle Friendly World

Louisville, Kentucky :a Bicycle Friendly Community Success Story

Goal: Bicycling is fully integrated into

the transportation network, Bicyclists of
all ages and skill levels feel comfortable |
and safe riding to their destinations.

Metro area bike map and
city commissioned racks
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Pubic transi Bikes-On-Board Annual Boardings
*a 90% increase from 2002-2005

91,000
esooo 72000
48000
zom 2002 : 2004 2008

Courtesy of Trek Bikes,
excerpt from Taipei
Presentation by
President of Trek, John
Burke
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But it is individual?
Bicycling and me

A Just three hours of bicycling per week can reduce your risk of heart
disease and stroke by 50%.
A League of American Bicyclists
A AfThose who ecycle for just 10 minutes en t he
reduection in depression and fatigue 5
A Bowling Green State

Univer si t Y yg8¢

The U.S. could save 462 millions of gallons of gasoline a year by
increasing cycling from 1% to 1.5% of all trips

A Chicagoland Bicycle Federation, Bike Traffic, May 2002

Based on gas prices of about $3/gallon, the annual cost of owning,

operating, and driving a passenger car roughly 15,000 miles is nearly
$11,000. (It costs roughly $120 a year to maintain a bike.)

A American Automobile Association

On a commute of 10 miles, bicyclists save roughly $7.50 and spare the
air ¥2 pound of carbon monoxide emissions. They also burn 350
calories!
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Why Humana?

T We created Freewheelin for our associates and our
members

I We created Freewheelin for our community and
environment

I We are committed to an engaged, healthy and
environmentally aware workforce

I We have a core ability to analyze data and usage
metrics with predictive modeling capabilities;
establishing the measurable value of bike sharing
programs

I Il nnovation Ce lfd+ehappisessf oc us
I totestand learn and to bring new ideas to life
I to bring to our business partners as a pilot opportunity
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desi gned

Participation in Freewheelin is
t oé

Get people more active, get them on bikes

Increase visibility of personal and environmental health
Increase engagement and retention

Emphasize social responsibility efforts

Demonstrate thought and innovation leadership

Develop better, more engaging and personalized activity-

based programs.
I Focused on measuring what participants do, say and
creating accurate predictive modeling and value to
participants

Align Freewheelin sponsors, community leaders and
participants

Qui ckTi meE and a
decompressor
are needed to see this picture.
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What have we learned?

I Our associates are engaged and responsive

I 2,400+ participants in Freewheelin (28% of the population)
I Each of our bikes are checked out 4x per day 3

I More than 50% want to incorporate physical activity
into their daily routine

I More than 40% want to increase their energy level

I Majority of rides are during the workday (75.6%)

I It meets a need for employers and employees alike
T Students and faculty

I Our associates are asking for expansion
They want more bikes, they want their own an
I We are adding 100 bikes to our fleet and 6 new Freewheelin stations
i Wedbre pliaBink e gtpiat pfogranmoin 2008

i Theyore also asking for friends and fam
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What have we

I They also like to havg
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